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PURLs

are now available for all marketers, printers and mailhouses.

ach PLRL s unique and opans
a landing page that is populated
by the data used in the
production of the initial maid or
emall message. The landing page can
also incorporate any other data associated
with the individual to whom the PURL is
related —such as a product image,
meambership details, addrass or title, etc,
PURLs have contributed to the growth
in direct mail volumes during the
axpansion of the internet for direct
marketing,
It's the personal data that makes
PURLs 20 powerful. Respondents
0o 1o a uniquely personalised landing
page instead of a generic landing page
or the home page of a website, They
do 50 because they sea thair name in
the LIRL {which ks still unusual and
motivates curiosity) and because
people are now farmiar with wsing
weh pages as response devices,
This means marketers have threa
ways of measunng the response and
can taka action according to the type
of response:
* Who opens their PURL and does what
you want them to do
* Who opens thesr PURL and does not
do wihat you want them to do
= Who does not open their PLRL

With this knowledge a marketer can
follow up all recipients with messages
relevant to each recipient’s behavior. This
is far more powearful than traditional
panerc websites that don't track who visits
8 site—at bast they measure how many
visils occur—unlass they caplure data.

Anecdotal evidance suggests that in
most cases where a PURL is used as the
response device, marketers are achieving
higher response rates than traditional
mathods.

However, a PURL should not be used
as a way to cut production costs of a
mailing, by putting the information that
would nomally be included in a malling
on the PURL and assuming customers
will seek it out.

By all means put as a much information
as nacessary on the PURL as this is one

Fersonal URLs (PURLs) are
the missing link between
direct mail and the internat,
A PURL allows customers
and prospects to respond
to a perscnalised mail

or email message via a
persenalised landing

page.
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af tha benefits of websites, But to get the
recipients to go to the PURL in the first
place stil reguires you to sell in tha
traditional way.

A PURL is a replacement for traditional
response devicas, not for letter and
brochure contant.

PURLs are no longer restricted
to expensive digital printers.
PURLs have been used in Australia for
about three years—my agency was the
first 1o use therm and we have had some
outstanding success. A recent campaign
generated over 2B percent response
against a target of five parcent.

The software usad was XMPie, a set of
VDP programs that has pioneered
ang-on-one marketing and the use of
PURALs throughout the industry, Recently
bought out by Fuji Xerox, the software is
now optimised to fit into the company's
Freaflow workflow., It is & powerful
software module with diferent elements —
uPtan, uCreate and uProduca—that allow
markaters to develop personalised
campaigns. The PURL-generating
function is embedded in PersonalEffect,
the software module that enables and
directs multi-media campaigns.

Since it is a Fuji Xerox software, it is
optimised 10 work with the compary's base
of printing companies. While that is the
largest digital printing base in the country,
it still leaves out a number of opportunities

We imvested in the Australian and NZ
license from the largest specialist PURL
softwara supplier in the US—ona that
delivers approximately 70 percent of all
PUAL campaigns in the LIS,

This new FURL software complatehy
changes the market dynamic as it is
designad to work with any type of printer
or email system. In fact, you could write
the PURL by hand and the recipient
could apen their PLRL.

This modeal means any marketer can
use a PURL senvice as part of a malil
campaign, whether the malling is printed
offset, web, with a laser, dot-matrix or
digital printer. Any printar or mailhowse
can offer the senvice to their customaers,
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MNe investmeant in any software is
required —whether you're 8 marketer,
printer or mailhouse. All 8 marketer has
to do is supply the data file to MAD and
evarything else is done for them. MAD
designs tha landing page, organizes the
hosting of the FURLs, manages the data
file, provides password protected web-
based access to real time reports and
any ather requirements. MAD will even
design and write the mailing if required.

Printers and mailhouses can focus
on what they do best, which is printing
and lettershop services, When the job is
printed, the PURL s just another piece of
variable data that is printed according to
the layout of the job and the requirements
of the message content,

One of tha subtle benefits of this PURL
software is the placement of the recipient's
name at the start of the PURL, rather
than at the end, so it stands out more,

Print your PURLs using offset,
web, laser, dot-matrix or
digital. This specialist software means
your FURLs can be printed on any non-
digitaily printed jobs such as an adhesive
address label, directly onto a fiysheet or
envelope, within a letter or postcard, or
on any preprinted document from a wab
or offsat machine for example.

It you do offer digital printing you can
also use the PURL senvice, but without
any additional investment in workflow
software,

AT MAD, we'ra very excited about
this breakthrough as it will help the mail
marketing industry improve resufts in thedr
campaigns, even il the only varable data
in a jol is the first name and surnamsa.

As a pioneer of PURLSs using digital
printers in Australia, |'ve endwed all the
problems associated with using suppliers
not experienced encugh o deliver all the

associated database and web services
that are required to manage PURL based
campaigns affectivety,

These problems cccur because the
available software is not a specific PUAL
programme and is entrenched in @ much
farger software systems that require
all sorts of new skills not necessariy
availabla at the print shop or maihousa,
For mora tips and advice on how 1o
navigate the difficult digital printing
waters, refer to the previous Print21
Direct supplement,

Kesp an eyve out for the next issue of
Print21 for a demonstration of how this
PURL software works for you, or visit
<www.malcolmaulddirect.comz for
more information,

Malcolm Auld can be reached on
<inquiry@madmail.com.au= or
phone: 02 9976 0900.
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